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Abstract: This paper aims to review empirical studies on corporate branding from
2000 and discuss the future issue. This review consists of two parts; marketing
perspective and organizational perspective. The major findings in this comprehensive
review are that corporate branding is interdisciplinary study, effects on customer
perception and behavior is supported, internal branding becomes core issue and
processes and activities of corporate brand management sequentially involve multiple
stakeholders. The paper summarizes these key findings and indicates directions for
future issue.
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